STAYING

hatever they

privaiely aboul nEw
media. record COMpa-
ny eXecy

ng choce

10 lerms with |10 a vary shors b
Indeed. they ars now obliged 10 kesp
abraas: of technology. which IS changing
so fast that thers 15 evary dangsr INey
may well lose gnp of the tradiiie 3l raing
of power,

The claarest thraats to 51315 QUO
come in the shape of net-gisinbuted
product. slectrome copyriaht proiechion
of catalogues and i~ the forr of powe
ful new players in e Ingusiry sych 25
talscommunications giants AT&T or MCH
The past 18 months have witnessed &
rise in the number of conferences and
seminars organised specifically 1o keep
\he record industry abreast of fha latest
wrends in new media. In the main, most
conferences assume academic formats
ang have, untl recently, been parl of
generic evenls such as Multimedia 20,
held in May, which addressed the rela-
tionship between design, animatien, film,
TV, music. publishing, advertising and
broadcasting.

Another confersnce specifically de-
signed to tackle the music industry’s
reiationship with naw media and technol-
ogy was Musicom Intarnational, which
made its Europeen debut in London on
June 9 and 10. Musicom, wiich is organ-
jsed by the New York-based World
Research Group, already has a sterding

Conferences can help executives kee

raputation in the US ang attrastec @ han
caiore of osggatas wom
ustry, A quick headcou!
of she event showed ihal T5% of U .
itors were from recorg ant pubhsning
backgrounds, 20%: from multimed:2
companies and a handfui fram tgigcoms
companies.

Most attendeas at London's dMusicom
geemad impressed vl W
otfer, “I think thesz &v
important,” says Mark Fostar, wice prasi-
dert of marketing ai Warner Music
Europe. “We are guite concermned about
poiential changss in the industry and
nasd to know about things like artists’
tights in these new media, promaotional
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can be exploited commercially.”
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Th Al be 1aPCs
Exploiting the Commercial Opportunities
for the Music Industry in the Digial Age.
Thie will covar lopies from creative
design for music web sites 1o clut pro-
motions on the imemet, and the svent
will be held et the Ministry OF Sound in
London on October 21 and 22.
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